






SCENARIOS DEPENDING 
ON COLLECTED TOKENS
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A

43.2 MLN 

164 400 UNITS

B

144.1 MLN 

548 000 UNITS
of target

C

432.4 MLN 

1 644 000 UNITS
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D

720.6 MLN 

2 740 000 UNITS

E

1.08 BLN 

4 110 000 UNITS

F

1.44 BLN 

5.48 MLN UNITS
of target

of target

of target of target
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Blockchain solution
DIGITAL MARKET PLACE ON BLOCKCHAIN
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 REVENUE
At 1 cents per commercial (15 seconds).
1x4 per minute x 60 = 2.40 per hour x 8 hours = 19.2 € per day,
X 26 working days = 499 € per month, 
X 12 months = 5990 € / year per unit revenue.

 COST OF GOODS SOLD 
Unit purchase: 240 € (replaced each year)
Installation: 50 € 
Servers: 50 €/ unit / year
Service: 10 €/ month - 120 € yearly 
Total COGS: 460 € per unit

 ADMINISTRATIVE COSTS
Administration (7% of sales) = 419 € per year 
Costs= 879 € / per year

 EBIT
Net profit per unit= 5110 € per unit
At 10 000 units 
51 100 000 € per year

1. ENCRYPTION OF FEEDBACK DATA 
 FOR A CHILD
 The user account data shall be encrypted into the system, and locked in a 
 blockchain technology. In that way the parent only will have full access to the 
 reports regarding a child (through p2p),a and the owners of the system will not 
 have access key to that data, apart from an imprint of the main characteristi cs 
 regarding the usage (big data, not linked to profi le). 

 In that way the parent will feel secure that no one could access his kids data. 

 At the same ti me BADI will have a general big data without any access to links 
 between data and user. 

2. CONTENT CREATION API  IN 
 BLOCKCHAIN 
 never change the logic of the programs, and never give access to the personal data 
 of users. All soft ware that is made for our tablets works on an api that is registered 
 in a blockchain with the restricti ons of apps to access specifi c user data such as 
 emoti onal profi le, age, gender, other personal data . In that way all aplicati ons will 
 have restricti ons to access the personal data of a user (child), and that will never 
 change, because it is set in the blockchain logic. 

3. CONTENT CREATION  
 all programs once released as version shall be locked in a blockchain. That way 
 the users will know that that program can not be changed or modifi ed by a third 
 party (BADI corporati on), and thus protect the child safety, 

4. DECENTRALIZED REVIEWS 
 OF PROGRAMS - 
 all program reviews shall be inserted into a blockchain , and once reviewed it could 
 not be manipulated by owners of programs or playstore moderators. 

5. CUTTING OFF COSTS 
 AND INTERMEDIARIES FOR 
 DIGITAL CONTENT AS MUCH 
 AS 40% - THE MARKET

6. FEE-LESS TRANSACTIONS 
 WITH TOKENS  
 the digital content will be paid in tokend over decentralized network that would 
 allow for a fee-less, secure transacti ons. 
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Token description

 Bonus 50%    Bonus 40%     Bonus 30%     Bonus 20%    Bonus 0%

Million tokens

- ERC20 on basis of etherium
- Emission 1 500 000 000 tokens

- rounds

Presale of 80 mln tokens - 0.10 € (50% bonus) (open to private investors that buy larger quanti ty)

100 mln - 0.12 € (40% bonus)

300 mln - 0.14 € (30% bonus)

500 mln - 0.16 € (20% bonus)

520 mln - 0.20 € 
Immediately aft er the Token sale there is distributi on of the tokens. All tokens that are not sold are burnt.  In X days the tokens are added to own crypto exchange.  In the fi rst 

half year aft er Token sale the token is added to other crypto exchanges. 
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Distribution of tokens
At the end of the sale period additional tokens will be issued on the marketplace 
that formulate the total ICO token distribution as follows: 

will be the total sold tokens to 
contributors at the ICO.

of tokens will be allocated to the 
OEM’s and SDK developers.

of tokens will be allocated to the team, 
to be gradually vested over a period of 
12 months.

of tokens will be allocated for 
professional fees and bounties.

of the tokens will be held by the 
company for reserves and future 
strategic development.

40%
10%
10%

35%
5%
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Utility token in use

 REVENUE
At 1 cents per commercial (15 seconds).
1x4 per minute x 60 = 2.40 per hour x 8 hours = 19.2 € per day,
X 26 working days = 499 € per month, 
X 12 months = 5990 € / year per unit revenue.

 COST OF GOODS SOLD 
Unit purchase: 240 € (replaced each year)
Installation: 50 € 
Servers: 50 €/ unit / year
Service: 10 €/ month - 120 € yearly 
Total COGS: 460 € per unit

 ADMINISTRATIVE COSTS
Administration (7% of sales) = 419 € per year 
Costs= 879 € / per year

 EBIT
Net profit per unit= 5110 € per unit
At 10 000 units 
51 100 000 € per year

Each parent account will 
have a wallet that is secure 
and encrypted. 

Each sold unit activated 
will generate tokens that 
equal 10% of the value of 
the unit in local currency, 
at time of activation. 
They are activated at the 
parent’s account and could 
be used immediately for 
purchases in the online 
playstore. Therefore behind 
every token will be real 
transaction for a tablet and 
2 active users. 
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Pricing and raise of prices

Tokens could be used by users upon purchase of a tablet. 

1st stage Up to 500 000 acti ve tablets sold 
1 tablet = 390 € 

340 and 50 tokens

2nd stage - 500K - 1 mln acti ve tablets 
1 tablet =490 € or

390 € and 50 tokens 

3d stage - 1.5 mln acti ve tablets and more
Target price 490 € - free market 

*tokens included in each tablet purchase. 

In that way the price of tokens have the following expected value: 
At the time of presale the tokens raise their value up  to 0.50 €

1st Stage - 1 token equals 1 € (500% raise based on final price at token sale)
2nd Stage 1 token equal 2 € (1000% based on final price at token sale)

The same scheme could be applied in sale of digital content, and users could get to choose weather 
to pay in fiat or tokens. 



message 
from the founders
DEAR POTENTIAL 
PARTNER

PR STORY is a project created to bring changes to the modern market
that are necessary for businesses and consumers alike. 

In the following pages you will get detailed information regarding specific 
solution, created by us that provides a new paradigm in lead generation and 
video marketing. 

Co-founder PR-Story
Andrei Pustoshilo

Co-founder PR-Story
Mikhail Srebrov

Co-founder PR-Story
Mladen Kostov

After a long test period we are ready to scale and 
seek for an equity partner that will join us as we 
provide the best solution this market has ever 
seen.

Founder PR-Story
Sergey Kuryan


